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Gold, gold, gold for Aware Super’s app 

Aware Super’s popular app has made it three in a row, winning a third major design prize in as many years 

as the Fund continues to the set the pace for digital engagement in the superannuation industry. 

The app, which has been downloaded more than 330,000 times, has won Gold at the Sydney Design 

Awards in the category Digital – Expanded Service or Application. 

It comes as Aware Super adds even more functionality to the app, offering extra information and a wider 

range of services, and as members continue taking it up at a rapid rate. More than 160,000 Aware Super 

members actively use the app, which was launched just two years ago. 

Aware Super Head of Digital, Ahmad Racheha, said the latest award reflected the extensive work that had 

gone into making the app best-in-class. 

Superannuation apps were becoming just as relevant to Australians as their day-to-day banking apps, Mr 

Racheha said. ”These apps are playing a critical role in helping Australians engage with their super and 

improving financial literacy,” he said. 

Mr Racheha said Aware Super members were using the app to access many services on offer, including 

making almost 1,500 bookings for appointments with advisers over the past nine months. 

”We know the right help at the right time makes a real difference to our members’ retirement outcomes, 

so it’s very important to us that they can access that help effortlessly and in the ways that suit them best. 

We’re delighted to see members using this service in large numbers.” 

Since it was launched, members have logged on to the app almost 6 million times, and the amount of 

time they spend during each visit has increased fivefold. 

”We’ve had feedback from members praising the app and saying it has become an essential tool for 

them,” Mr Racheha said. 

”They typically use it to view their profile and super balance, make transactions, engage with their 

insurance and update personal details, but increasingly they’re using it to access that invaluable help, and 

to get detailed information about the performance of their investments, all in the palms of their hands.” 

Aware Super’s in-app investment section, launched late last year, has received 45,000 views, and users on 

average have viewed three charts during each visit. 

”We pride ourselves on making it incredibly simple to use all of our services, and the popularity of this 

app highlights just how much that matters to members,” Mr Racheha said. 

”Our latest Gold at the Sydney Design Awards is a wonderful recognition of the features we’ve packed 

into the app, and the work we’ve done making it simple and intuitive to use. But we won’t rest on our 

laurels. We’ll keep working to make it an even more compelling offering for our 1.1 million members.” 

Last year, the app was named winner at the Good Design Awards Australia in the Digital Apps & Software 

category. In 2019, it won Gold at the Sydney Design Awards in the category Digital – New Service or 

Application. 
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Note to Editors: 

Previously known as First State Super, we changed our name to Aware Super in September 2020. 

Aware Super is a name that reflects our members and what we stand for. It echoes the strengths of our 

past, aligning to our purpose to be a force for good in superannuation, retirement, and advice, driving 

better outcomes for our members, their families, and communities. 

Aware Super has been the fund for people who value community since 1992, and we’re now one of 

Australia’s largest funds and continuing to grow. We merged with VicSuper and WA Super last year and 

now manage $150 billion in savings for more than 1 million members located across the country. 

Our members work in roles that breathe life into their communities and they expect us to do the same. 

So, we invest in assets that we believe will make a positive difference today – improving our communities, 

building a more a sustainable economy and supporting employment both locally and globally at the same 

time as providing strong long-term returns. 

Discover how we’re helping members do well financially while doing good in the world: Visit 

aware.com.au. 
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